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STR REPORT – JULY
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STR Report JUL 2022 JUL 2023 MOM

Occupancy 69.2 63.7 -7.9%

ADR 128.99 132.75 2.9%

RevPar 89.22 84.53 -5.3%



SOCIAL MEDIA



EXECUTIVE SUMMARY
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This report includes social media performance 
metrics for Siskiyou’s July 2023 content.

• Platforms: Instagram, Facebook, TikTok, Pinterest

• Benchmarks: Month-over-month

• Insights around performance

• Optimizations for future success



INSTAGRAM RESULTS
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Impressions Likes Comments Shares Saves Activity
Engagement 

Rate

JULY 2023 144,583 1,262 15 55 24 78 0.99%

JUNE 2023 31,875 2,274 30 135 72 76 8.12%

DIFF. MoM +353.6% -44.5% -50.0% -59.3% -66.7% +2.63% -87.8%

Performance Totals

Average per Post

Adjustments to the boosted content audience in July led to a massive spike in reach but did not ultimately lead to 
greater engagement over the course of the month. While June’s boosted content included a targeting parameter for 
“engaged shoppers,” or users with a propensity for clicking on ads in the platform, July content did not employ that 
parameter to refine targeting among Siskiyou’s top prospects. 

This, again, led to greater reach but did not result in greater engagement among those who indicate a strong interest 
in travel and tourism. As a result, boosts for August content have had audiences derived on a per-post basis, with 
targeting parameters skewing toward whatever the theme of that content might be (outdoor adventures, 
conservationism, extreme sports, dining/shopping, lodging, etc.).

Impressions Likes Comments Shares Saves Activity
Engagement 

Rate

JULY 2023 18,072.9 157.8 1.88 6.88 3.00 9.75 0.99%

JUNE 2023 3,187.5 227.4 3.00 13.5 7.20 7.60 8.12%

DIFF. MoM +467.0% -30.6% -37.3% -49.0% -58.3% +28.3% -87.8%



TOP POSTS BY TOTAL ENGAGEMENT
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Likes: 383 | Comments: 4 | Shares: 11

Saves: 8 | Eng. Rate: 19.0%

Likes: 138 | Comments: 0 | Shares: 6

Saves: 1 | Eng. Rate: 9.28%



TOP POSTS BY SAVES
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Saves: 8 Saves: 7



FACEBOOK RESULTS

On Facebook, where content does not receive support from boosted funds, content performance remained 
steadier month-over-month, with reach and reactions both up from June metrics. While Instagram engagement 
trends show a pattern of strong engagement around stunning, “Epic” natural scenery, Facebook content has 
begun to diverge into its own engagement patterns. 

On this platform, which caters to not only an older audience but a broader audience, too, content highlighting 
local vendors has activated local users to support our tourism-based channel. In response, while some content 
will still be curated for all channels, more content will be curated specifically for either Facebook or Instagram 
in order to further lean into these engagement trends on each platform.
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Impressions Reactions Comments Shares Total Clicks Engagement Rate

JULY 2023 20,604 324 20 28 410 3.80%

JUNE 2023 14,889 354 33 45 623 7.09%

DIFF. MoM +38.4% -8.47% -39.4% -37.8% -34.2% -46.4%

Performance Totals

Average per Post

Impressions Reactions Comments Shares Total Clicks Engagement Rate

JULY 2023 2,060.4 29.5 1.82 2.55 41.0 3.80%

JUNE 2023 1,145.3 27.2 2.54 3.46 47.9 7.09%

DIFF. MoM +79.9% +8.46% -28.3% -26.3% -14.4% -46.4%



TOP POSTS BY TOTAL ENGAGEMENT
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Reactions: 135 | Comments: 11 | Shares: 9

Clicks: 235 | Eng. Rate: 3.07%

Reactions: 46 | Comments: 1 | Shares: 6

Clicks: 29 | Eng. Rate: 9.99%



AUDIENCES OVERVIEW
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Net
Audience
Growth

(July ‘23):

+117
(0.95%)

Net
Audience
Growth

(July ‘23):

+15
(0.10%)



TIKTOK RESULTS
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Video Views Likes Comments Shares Saves Profile Views Eng. Rate

JULY 2023 1,338 8 1 3 0 27 2.91%

JUNE 2023 876 9 2 4 0 19 3.88%

DIFF. MoM +52.7% -11.1% -50.0% -25.0% - +42.1% -25.0%

Performance Overview

Video views and profile views both showed promising spikes month-
over-month, thanks in large part to the enhancement of SEO efforts 
within the TikTok platform. 

Recent data shows there are more than 10 million searches per day by 
consumers on the platform, and 29% of consumers say they use the 
platform every day. By better aligning our keyword marketing in post 
copy and tags with keywords users might search in TikTok, Siskiyou 
enjoyed an increase in video views of over 50% month-over-month, with 
more than 85% of views for the month stemming from the “for you” 
content feed. 

The success has continued so far in August, with content pacing to once 
again draw an increase in video views month-over-month. 



PINTEREST RESULTS
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Because Pinterest is such an evergreen space – 
particularly compared to other popular social media 
platforms – as much of Siskiyou’s engagement in July 
came from past content that’d resurfaced with the 
reactivation of the channel as came from new content 
published in July. And this is a great thing! 

Of course, we want all content to set new benchmarks for 
engagement, but a core goal in reactivating this channel 
was to also reactivate much of the wonderful evergreen 
content that lives on the Siskiyou page. The expectation is 
that engagement rates will continue to rise each month as 
more content is published to the channel, strengthening 
its role as a resource for prospective travelers.

Impressions Pin Clicks Outbound Clicks Saves Engagement Rate

JULY 2023 1,590 47 16 7 4.40%

JUNE 2023 1,647 51 8 10 4.19%

DIFF. MoM -3.46% -7.84% +100.0% -30.0% +5.01%

Performance Totals



DIGITAL RESULTS
June 2023



WEBSITE REPORT

• For the month of July, there was an increase in Sessions, Users and Pageviews. When this happens it is typical to see pages per session, 

average session duration, and percentage of new sessions decrease due to the increase of users and sessions. The two traffic channels that 

increased the most over the past month were Direct search (41.10%) and Organic Search (27.14%). This contributed to the overall increase 

in users visiting the site.

• When comparing YoY, we see very similar metrics as our MoM and therefore the same analysis can be applied for YoY; however the two top 

channels were Referral with an increase of 63.92% and Direct with 39.73%. The two top referral channels were siskiyou.org with an 

increase of 225% and VisitCalifornia.com with 132.53% increase.
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Sessions Users Pageviews Pages/Session Avg. Session 

Duration

Bounce Rate % New 

Sessions

16.20%
20,207 vs 17,390

12.85%
16,340 vs 14,479

9.41%
32,906 vs 30,077

-5.85%
1.63 vs 1.73

-5.49%
1:19 vs 1:23

2.28%
72.30% vs 70.69%

-4.25%
77.66 vs 81.10%

Sessions Users Pageviews Pages/Session Avg. Session 

Duration

Bounce Rate % New 

Sessions

18.79%
20,207 vs 17,011

16.24%
16,340 vs 14,057

12.09%
32,906 vs 29,356

-5.64%
1.63 vs 1.73

-5.66%
1:19 vs 1:23

6.16%
72.30% vs 68.11%

-3.37%
77.66% vs 80.37%

MoM

YoY



SITE TRAFFIC
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Traffic spike was on July 3rd.



TOP PAGES
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• New to the number one spot 

this month is the Mount 
Shasta 4th of July Street Fair 

Festival which replaced the 
homepage as the number one 

visited page in July.

• Most of the traffic visiting the 

street fair festival page came 

from organic search with 
39.62% however the largest 

increase month over month 
came from referral which had 

an increase of 1,112.50%.

• The top referral site to the 

street fair festival was 
northstateparent.com which 

had over 2,400% increase this 

month. 



WEDDINGS PAGE
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• This month the weddings page saw a 39.39% decrease in pageviews and a 20.00% decrease in unique 
pageviews. This decrease in traffic came from a decrease in Paid Search (-100%) and Organic Search 
(-25%).

• The top cities that visited the weddings page in July were Portland (15%), Yreka (10%) and Dublin 
(5%).

• 52.35% of users were female in July which is a 0.14% decrease from June.



VOLCANIC LEGACY BYWAY PASS
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• The Volcanic Legacy Scenic Byway Pass pop up drove 174 new users and 
201 pageviews for the month of July, this is a 428.95% increase in pageviews and 
427.27% increase in unique pageviews.

• This decrease can be attributed to an increase in both Referral (5,000%) and Organic 
Search (571.43%). The top referral site was  VisitCalifornia.com with 24 unique 
pageviews and 28 pageviews.



GEO

• California drove the most sessions (12,176) and new users (9,186) which is an increase of 13.03% and new users fell 
slightly by 5.29% respectively when compared to June.

• Top performing cities in California were San Jose (12.57%), Sacramento (11.72%) and Mount Shasta (7.57%).



SITE AUDIENCE - WORLD

The top three countries 
with the most site visits 
were US, Canada and 
China
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AUDIENCE DEVICE 
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Most August traffic came from 
Google, with the second-
highest traffic coming from 
direct links (for mobile and 
desktop) 

valisemag.com 
trailsendmusicfest.org and 
northstateparent.com were top 
sources beyond search engines. Mobile users were  

the majority at 
72%

http://valisemag.com
http://trailsendmusicfest.org
http://northstateparent.com


SEO UPDATES
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• Fixed 25 critical 5xx errors 
on activity and adventure 
pages

• Optimized Lake Siskiyou 
page

• Fixed 53 broken links
• Identified 15 closed listings

• Review WordPress Rocket plugin
• Review compressing homepage images

July 2023 Updates completed New Tasks/To Be Started



BLOGS/NEWSLETTERS RESULTS

July 2023



JULY BLOGS OVERVIEW
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Blog: Discover Siskiyou’s Epic 
Swimming Holes
 
Published: 7/14/23

Views: 1,540

Time on Page: 1:01

Blog: Catch Some Local Music 
This Summer in Siskiyou County
 
Published: 7/27/23

Views: 58

Time on Page: 0:45



JULY ENEWSLETTER OVERVIEW
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Subject line: Shhh – Discover Secret 
Swimming Holes🤫

Open Rate: 39.9%
Industry Benchmark: 34.4%

List Average: 29.9%

CTR: 6.9%

Industry Benchmark: 5.1%
List Average: 2.7%

Clicks: 449

- Swimming Holes Blog: 353 clicks
- Upcoming Events: 26 clicks

- EV Friendly Drives: 25 clicks

Subject line: Explore Siskiyou, Win Prizes

Open Rate: 36%
Industry Benchmark: 34.4%
List Average: 29.9%

CTR: 2.3%

Industry Benchmark: 5.1%
List Average: 2.7%

Clicks: 147

- Volcanic Legacy Pass: 65 clicks
- Where To Stay: 34 clicks
- Summer Music: 25 clicks



QR CODE RESULTS
July 2023



QR CODE YTD SCANS
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Events
• Facebook – 5 (no change MoM)

• Instagram – 13 (no change MoM)

Trifolds
• V1 – 252 scans (+32 MoM)

• V2 – 95 scans (+13 MoM)

Redding Airport
• 4 scans (no change MoM)

Medford Airport
• 38 scans (+1 MoM)

Granzella's
• 8 scans (no change MoM)

Etna Banner
• 0 scans

Bandwango Volcanic Pass
• 1 scan (no change MoM)



PR RESULTS
July 2023



MEDIA RELATIONS UPDATE

Proactive Pitches:

• Best Swimming Holes

• First Annual Trails End Music Festival

• Vino Vibes: Wine Pairings for Each California Destination

• Explore Mt. Shasta for National Summit Day

• Unusual Travel Experiences

• National Picnic Month

• Accessible Hikes

• Best Labor Day Fishing Destinations

• Experience Fall Foliage and Cozy Getaways

• Plan Your Next Meeting

• 2023 Siskiyou Fall Historic Tours 

• Fire Safety Awareness Tips

• Best Mountains Around the World

• Siskiyou Golden Fair Returns to Yreka



EARNED MEDIA RESULTS

•Secured Clips: 7

•Est. Digital Monthly Visits: 23.3 M

•Est. Digital Coverage Views: 109 K

•Coverage featured family-friendly places to 
stay, underrated towns, mountain towns and 
PCT towns. 
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COVERAGE HIGHLIGHTS



COVERAGE HIGHLIGHTS



COVERAGE HIGHLIGHT LINKS
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• San Francisco Chronicle – Yosemite too crowded? Try these mountain towns 

instead

• Active NorCal – The Pacific Crest Trail Towns of Siskiyou County

• Redding Record Searchlight – How Deep is Lake Shasta? 

• World Atlas – 11 Most Underrated Towns in Northern California

• Only In Your State – The Underappreciated Counties in Northern California that 

are Home to Dozens of Heavenly Lakes

• Family Vacationist – 10 Kid-Friendly California Resorts that Cater to Families

• World Atlas – 8 Oldest Founded Towns to Visit in Northern California

https://www.sfchronicle.com/outdoors/article/yosemite-california-mountain-destinations-18208840.php
https://www.sfchronicle.com/outdoors/article/yosemite-california-mountain-destinations-18208840.php
https://www.activenorcal.com/the-pacific-crest-trail-towns-of-siskiyou-county/
https://www.redding.com/restricted/?return=https%3A%2F%2Fwww.redding.com%2Fstory%2Fnews%2F2023%2F07%2F17%2Fhow-deep-is-lake-shasta-what-about-these-6-other-north-state-lakes%2F70392412007%2F
https://www.worldatlas.com/cities/11-most-underrated-towns-in-northern-california.html
https://www.onlyinyourstate.com/northern-california/underappreciated-county-dozens-lakes-norcal/
https://www.onlyinyourstate.com/northern-california/underappreciated-county-dozens-lakes-norcal/
https://familyvacationist.com/family-resorts-california/
https://www.worldatlas.com/cities/8-oldest-founded-towns-to-visit-in-northern-california.html


TRAVEL INSIGHTS AND TRENDS
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•Amex - 2023 Global Travel Trends Report: 

• 82% of respondents enjoy walking as their favorite activity to stay healthy while traveling

• 72% of respondents say they are more focused on self-care than they were a year ago

• 57% of respondents plan to take extended vacations to focus on wellness

• Most respondents see leisure travel as a break from overstimulation and multi-tasking. A large majority (75%) are planning to decrease screen time 

while traveling to better their mental health and/or seeking to surround themselves with nature to focus on mental clarity (68%).

•Travel Pulse - Americans Prioritize Fall Trips, As Travel Appetite Extends Into Autumn: Good sign for all destinations, especially those with 

seasons like Siskiyou

• Despite economic uncertainty and rising costs, Americans are extremely optimistic about their present finances and are altering their spending 

habits to prioritize travel. He reports that US travelers are tending to reallocate funds from other areas of their budgets in order to afford trips for 

themselves and their families.

• Fall weddings are still very popular, as well as music festivals, food festivals, wine and beer festivals, antiquing events, returning to school, college 

tours, and of course, all the fall sporting events across the country.

•The most pressing traveler concern remains the ongoing airport/airline delays and disruptions that we hear about every week across the country. 

That is having a dampening effect on more reluctant or infrequent travelers,” said Hentschel. “According to AAA, gas prices have recently surged to a 

new 2023 high, which may have a dampening effect on Americans' desire and willingness to travel far this fall.

https://www.americanexpress.com/en-us/travel/discover/get-inspired/Global-Travel-Trends
https://www.travelpulse.com/news/features/americans-prioritize-fall-trips-as-travel-appetite-extends-into-autumn
https://www.travelpulse.com/news/airlines-airports/flight-delays-cancellations-could-continue-for-a-decade-experts-predict


THANK YOU



APPENDIX



APPENDIX: SOCIAL MEDIA GLOSSARY
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Impressions: The number of times a piece of content is viewed on social media.

Clicks: Clicks include all forms of clicks, including link clicks, clicks to visit Discover 

Siskiyou’s profile, or clicks to expand an image.

Activity: Any engagement with an Instagram post beyond a like, comment, save or 

share via DM. Interactions include clicks on the link in bio or into the Discover 

Siskiyou profile.

Engagement: The number of times users interact with a post. Engagements includes 

likes/reactions, comments, shares, and all clicks (plus saves on Instagram).

Engagement Rate: The rate at which users engage a piece of content. This is calculated 

by dividing the number of engagements by the number of impressions, then 

converting to a decimal.



APPENDIX – INDUSTRY BENCHMARKS (2023) 
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APPENDIX – INDUSTRY BENCHMARKS (2023) 
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