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EXECUTIVE SUMMARY
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This report includes social media performance 
metrics for Siskiyou’s December 2023 organic 
and paid social content.

• Platforms: Instagram, Facebook, TikTok, Pinterest

• Benchmarks: Month-over-month

• Insights around performance

• Optimizations for future success



STR REPORT – DECEMBER
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STR Report DEC 2022 DEC 2023 MOM

Occupancy 46.5 36.6 -21.3%

ADR 103.74 104.91 1.1%

RevPar 48.24 38.40 -20.4%



PAID SOCIAL



KEY TAKEAWAYS
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Giveaways Elevate Social Engagement: Organic 

social performance, particularly on Facebook and 

Instagram, substantially out-performed 2023 

performance averages as well as industry benchmarks. 

The biggest reason for the rise is the success of two 

giveaways run on social media: one at the beginning of 

the month in conjunction with Siskiyou Farm Co., and 

one at the end of the month in conjunction with Cave 

Springs Resort. The latter giveaway in particular drove 

more than 900 post comments (entries) and more than 

316 shares, driving an even greater earned media reach.

Winter Wonders: The winter holidays are another 

likely cause of the strong performance, though most 

engagement centered around winter seasonal activities 

that were not specific to Christmas or New Year’s.



AUDIENCE OVERVIEW

Adventure: Users ages 21-54 with indicated interest in 

“Adventure Travel” (or similar interest parameters)

Authentic: Users ages 21 and up who indicated interest in 

“Weekend Trips,” “Sightseeing,” or other similar parameters.

Family: Users ages 25-54 with indicated interest in “Travel” 

AND who indicate they are married and are a parent

Boosted Content: Posts are often boosted to one of these three 

audiences based on the subject matter of a particular post.

GEO FOR ALL AUDIENCES: State of California
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TOP DEMOS

• Male: 13,369 post engagements

• Female: 1.14% engagement rate

• Ages 55-64: 3,942 post engagements

• Ages 25-34: 1.67% engagement rate
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TOP AUDIENCES

• Family Man (1.13% engagement rate)

• Authentic (1.28% engagement rate)

• Adventure (1.02% engagement rate)

TOP GEOS

• Widest Reach: Los Angeles, Bay Area, 

Sacramento, Fresno

• Most Engaged: Fresno (1.35%), 

Sacramento (1.29%), Bay Area (1.21%)

TOP CREATIVE

• WANDER (dog) (4.24% engagement rate)

• “Epic” Video (3.67% engagement rate)

YTD Engagement Rate: 1.14%
(industry benchmark is 0.09%)

PERFORMANCE SNAPSHOT



DATA BREAKDOWN
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Impressions Eng. Rate CPM

Total 1,614,602 1.14% $1.71

Gender Impressions Eng. Rate CPM

Male 1,172,413 1.14% $1.72

Female 422,147 1.14% $1.67

Uncategorized 20,042 1.06% $1.71

Age Impressions Eng. Rate CPM

18-24 144,285 2.33% $1.68

25-34 124,912 1.67% $1.69

35-44 235,079 1.02% $1.69

45-54 212,439 0.84% $1.71

55-64 325,097 0.89% $1.72

65+ 342,025 1.14% $1.71

DMA Impressions Eng. Rate CPM

Los Angeles 528,667 1.10% $1.69

Bay Area 283,846 1.02% $1.69

Sacramento 265,977 1.17% $1.72

Fresno 147,511 1.37% $1.74

All Others 388,601 1.17% $1.62

Audience Impressions Eng. Rate CPM

Adventure 579,803 1.02% $1.70

Authentic 512,025 1.28% $1.72

Family 522,774 1.13% $1.70

In November, Family travelers stood out as the top-

performing audience segments, and this remained true 

into December as well. What was pleasantly surprising 

was the strong performance of the Authentic audience 

during this peak travel time, as this audience has often 

had the lowest reach and engagement of the three during 

the life of the campaign to date.

Amid the peak holiday travel season in December, 
Siskiyou’s ads were able to combat a competitive 
marketplace for social media placements and drive 
its most-efficient single-month CPM of the campaign.



ORGANIC SOCIAL



FACEBOOK RESULTS

In turning the page to December, we anticipated elevated performance around the 
holiday season. With that in mind, we were thrilled to see the organic Facebook 
engagement rate more than double month-over-month. 

One engagement trend that held especially true during the month was the success of 
content featuring a starry night’s sky. A similar post was our most-engaged during the 
month, driving more than 20 comments from fans. As a result, we are continuing to 
identify photographers with professional equipment to capture the true beauty of these 
views, from whom we hope to continue to source UGC for Siskiyou’s channels.
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Impressions Reactions Comments Shares Total Clicks Engagement Rate

DEC 2023 10,830 364 35 34 398 7.67%

NOV 2023 7,989 139 2 25 74 3.00%

DIFF. MoM +35.6% +161.9% +1,650.0% +36.0% +437.8% +155.7%

Performance Totals



TOP POSTS BY TOTAL ENGAGEMENT
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Reactions: 227 | Comments: 21  | Shares: 19

Clicks: 110 | Eng. Rate: 10.7%
Reactions: 45 | Comments: 6 | Shares: 4

Clicks: 138 | Eng. Rate: 10.3%



INSTAGRAM RESULTS
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Impressions Likes Comments Shares Saves Activity Engagement Rate

DEC 2023 43,736 2,928 1,248 572 110 5,417 12.4%

NOV 2023 11,927 623 3 19 7 55 5.9%

DIFF. MoM +266.7% +370.0% +41,500.0% +2,910.5% +1,471.4% +9,749.1% +110.2%

Performance Totals

Instagram’s performance represents a significant outlier above other months during 
CY2023 given the aforementioned social giveaways at the start and end of the month. In 
looking ahead to 2024, we recommend integrating more giveaways during peak travel 
times like spring break and summer. No matter how big or small the prize, these 
giveaways are sure to continue driving engagement among fans while creating 
opportunities for above-average earned reach through post sharing.

Additionally, content showcasing nature’s beauty out-performed other messaging, like 
local dining, shopping and lodging. We are continuing to explore new ways to integrate 
that local commerce messaging into more engaging content packages each month, 
including through reels or as part of grander travel stories.



TOP POSTS BY TOTAL ENGAGEMENT
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Likes: 601 | Comments: 900 | Shares: 316 | interactions: 256

Saves: 31 | Eng. Rate: 35.2%
Likes: 864 | Comments: 43 | Shares: 91 | Interactions: 0

Saves: 38 | Eng. Rate: 5.17%



AUDIENCES OVERVIEW
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Net
Audience
Growth

(Dec ‘23):

+220
(1.71%)

Net
Audience
Growth

(Dec ‘23):

+35
(0.24%)



TIKTOK RESULTS
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Video Views Likes Comments Shares Saves Profile Views Eng. Rate

DEC 2023 2,160 9 1 0 0 23 1.53%

NOV 2023 1,104 24 2 1 0 31 5.25%

DIFF. MoM +95.7% -62.5% -50.0% INF. - -25.8% -70.9%

Performance Overview

Upon sharing the final WANDER Pledge videos to the channel, 
views for a single month peaked, while engagement stayed 
relatively flat. The increased viewership is a positive indicator of 
the videos’ ability to reach not only followers but other interested 
travelers in the “for you” stream. We will now strategically build 
on this heightened viewership with a return to other engaging 
video content, leveraging trending audio or themes whenever 
possible.

Most Viewed Video



PINTEREST RESULTS
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Pinterest performance leveled off in December. However, 
in this space we focused more on evergreen winter 
themes and less on the holiday season, which might have 
caused stagnant performance. Moving forward we will 
continue to lean into Pinterest’s evergreen value while 
staying mindful of “timely” themes that will become 
relevant again each year, like particular holidays or 
spring break.

Impressions Pin Clicks Outbound Clicks Saves Engagement Rate

DEC 2023 1,202 23 2 10 2.91%

NOV 2023 1,227 35 6 10 4.16%

DIFF. MoM -2.04% 34.3% -66.7% - -30.0%

Performance Totals

Most Saved Pin



DIGITAL RESULTS
December 2023



WEBSITE REPORT

Sessions Users
Engaged Sessions 

Per User
Average

Engagement Time
Bounce Rate

2024
13,979

(+3.06 MoM)
12,679

(+7.47% MoM)
0.44

(-9.67% MoM)
0:26

(-7.12% MoM)
59.65%
(+4%)

2023 8,978 7,540 1.66 1:15 67.48

• For the month of December, there were increases in overall users and session on the website. The brand continued to see drips in

engagement based metrics which is expected during the peak holiday season.

• When comparing YoY, the website saw positive increases in sessions, users and a positive decrease in bounce rate. The engaged sessions 

and average engagement time are new metrics within Google Analytics 4 that launched in 2023.



SITE TRAFFIC

Traffic spikes were on December 2nd (corresponding with the  
Yreka Night of Lights Festival) 
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TOP PAGES
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• For the month of December, 

the homepage remained at 

the number one most 

viewed page.

• The top engaged page from 

the top five most visited 

pages was the what to 

do page with an average 

engagement rate of 1:01.

• The snowman's hill page 

was the second most visited 

page.

• Direct traffic drove the most 

users to the homepage. 



VOLCANIC LEGACY
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• In December, the Volcanic Legacy Scenic Byway Pass page had 286 views with 

183 users with an average engagement time of 0:24 seconds.

• Most of the traffic came from direct clicks and google searches.



AUDIENCE DEVICE 
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Most of December traffic came 
from Google, with the second-
highest traffic coming from 
direct links (for mobile and 
desktop).  

Visit California, Fairchild, 
Linktr.ee and Facebook were 
outside sources.

Mobile users were  
the majority at 
62.1%



SITE AUDIENCE - WORLD

The top three countries 
with the most site visits 
were US, India and 
Canada. 

Also in the top countries 
are Brazil and China.
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GEO / DEMOGRAPHIC

• The top performing cities for December included San Jose, Sacramento, Los Angeles and Hampton.

• In terms of engagement time, Mount Shasta and Yreka users spent the longest time on the site with 

Yreka coming in at 1:21!



PAID SEARCH - NOVMEBER
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• In December, the paid search campaign generated 1,809K clicks with a 2.22% CTR at a $1 

cost per click.

• The top three locations for search based on total clicks were San Francisco, San Diego and 

Los Angeles.

• The top search category was “california trip" and "vacation rentals".



TOP SEARCH KEYWORDS
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• Top Keywords with the 
highest 
clicks: “California Trip” 
and “California Things 
To Do” were the most 
clicked keywords for 
December.

• Activities and lodging 
continue to be among the 
top searched keywords.



SEO UPDATES
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• Removed 4 closed listings

• Optimized page title and meta description for 
/events/

• Removed 23 broken links

• Removed WP Rocket Plugin

• Blog review list

• Update Lake Siskiyou Trail Page

• Combine duplicated podcast pages

• Install replacements for Rocket Plugin

December 2023 Updates completed New Tasks/To Be Started



BLOGS/NEWSLETTERS RESULTS

December 2023



DECEMBER BLOG OVERVIEW
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Blog: Ultimate Snow Adventures 
in Siskiyou

Published: 12/12/23

Views: 24
Average Engagement Time: 0:19

Note – This blog was deployed via 
newsletter 1.24.24 due to snow delay. 
More views and engagement expected.



DECEMBER BLOG OVERVIEW
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Blog: Things To Do in Mount 
Shasta

Published: 12/22/23

Views: 6
Average Engagement Rate: 0:21

Note: This blog is to be sent in 2nd 
January newsletter. Views and AER 
expected to increase.



DECEMBER #1 ENEWSLETTER OVERVIEW
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Subject line: Gear Up for Ski Season! 

Launched: 12/23/23

Open Rate: 34.3%

CTR: 1.1%

Clicks: 82

- Dining: 31 clicks
- Ski Season: 30 clicks
- NYE Parade: 26 clicks



DECEMBER #2 ENEWSLETTER OVERVIEW
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Subject line: Hike & Discover California's Real 

North 

Launched: 01/2/24

Open Rate: 34.6%

CTR: 2.7%

Clicks: 120

- Hiking Page: 75 clicks
- Snowball Event: 42 clicks
- Winter Sips: 37 clicks



QR CODE RESULTS
December 2023



QR CODE YTD SCANS
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Events
• Facebook – 12 ( no change MoM)

• Instagram – 40 ( no change MoM)

Trifolds
• Total Scans – 49 ( + 9 MoM)

Redding Airport
• 4 scans (no change MoM)

Medford Airport
• 39 scans ( no change MoM)

Granzella's
• 8 scans (no change MoM)

Etna Banner

• 0 scans (no change MoM)

Bandwango Volcanic Pass

• 1 scan (no change MoM)



PR RESULTS
December 2023



MEDIA RELATIONS UPDATE

Proactive Pitches:

• Siskiyou's Beer Trail

• 2024 Events in Siskiyou

• Adventurous Cold Weather Destinations

• 2024 Travel Tips: Where To Go & What To Do

• Plan Your 2024 Vacation in Siskiyou

• Romantic Getaways for Valentine's Day

• Destinations That Serve as a Beautiful Wedding Backdrop

• Ultimate Snowmobiling Adventures in Northern California

• Outdoor Activities in The Western U.S.



EARNED MEDIA RESULTS

•Secured Clips: 8

•Est. Digital Monthly Visits: 32M

•Est. Digital Coverage Views: 50.5K

•Coverage featured Yreka Night of Lights, 
underrated towns in Northern California, best 
trails in California, best California towns for 
outdoor enthusiasts and more.
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COVERAGE HIGHLIGHTS



COVERAGE HIGHLIGHT LINKS
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• Siskiyou Daily News - These Siskiyou County restaurants serve holiday dinner specials on Christmas 

Eve and Dec. 25

• Siskiyou Daily News - Photo gallery: Yreka sparkled as crowds came downtown to the Night of Lights

• WorldAtlas - 11 Most Underrated Towns In Northern California To Take A Trip To

• TheTravel - 10 Crazy Affordable Small Towns In California

• Visit California - Best Trails in California

• Visit California - 6 Snow-Savvy Reasons to Ski Midweek This Winter

• WorldAtlas - 6 Best Small Towns in California for Outdoor Enthusiasts

• Siskiyou Daily News - Siskiyou County rings in 2024 at these New Year’s Eve parties, dinners and 

concerts

https://www.siskiyoudaily.com/story/news/2023/12/11/yreka-siskiyou-restaurants-serve-christmas-dinner-for-dine-in-pick-up/71832005007/
https://www.siskiyoudaily.com/story/news/2023/12/11/yreka-siskiyou-restaurants-serve-christmas-dinner-for-dine-in-pick-up/71832005007/
https://www.siskiyoudaily.com/picture-gallery/news/local/2023/12/05/yreka-shows-holiday-spirit-during-night-of-lights-festival/71817142007/
https://www.worldatlas.com/travel/11-most-underrated-towns-in-northern-california-to-take-a-trip-to.html
https://www.thetravel.com/crazy-affordable-small-towns-in-california/
https://media.visitcalifornia.com/story-inspiration/discover-story-ideas/best-trails-in-california
https://www.visitcalifornia.com/experience/6-snow-savvy-reasons-ski-midweek-winter/
https://www.worldatlas.com/cities/6-best-small-towns-in-california-for-outdoor-enthusiasts.html
https://www.siskiyoudaily.com/story/entertainment/2023/12/26/party-at-new-years-eve-celebrations-in-yreka-dunsmuir-and-mccloud/71912943007/
https://www.siskiyoudaily.com/story/entertainment/2023/12/26/party-at-new-years-eve-celebrations-in-yreka-dunsmuir-and-mccloud/71912943007/


THANK YOU



APPENDIX: SOCIAL MEDIA GLOSSARY
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Impressions: The number of times a piece of content is viewed on social media.

Clicks: Clicks include all forms of clicks, including link clicks, clicks to visit Discover 

Siskiyou’s profile, or clicks to expand an image.

Interactions: Any engagement with an Instagram post beyond a like, comment, save or 

share via DM. Interactions include clicks on the link in bio or into the Discover 

Siskiyou profile.

Engagement: The number of times users interact with a post. Engagements includes 

likes/reactions, comments, shares, and all clicks (plus saves on Instagram).

Engagement Rate: The rate at which users engage a piece of content. This is calculated 

by dividing the number of engagements by the number of impressions, then 

converting to a decimal.



APPENDIX – INDUSTRY BENCHMARKS (2023) 
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APPENDIX – INDUSTRY BENCHMARKS (2023) 
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