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EXECUTIVE SUMMARY
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This report includes social media performance 
metrics for Siskiyou’s November 2023 organic 
and paid social content.

• Platforms: Instagram, Facebook, TikTok, Pinterest

• Benchmarks: Month-over-month

• Insights around performance

• Optimizations for future success



STR REPORT – NOVEMBER
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STR Report NOV 2022 NOV 2023 MOM

Occupancy 50.2 44 -12.2%

ADR 103.35 107.98 4.5%

RevPar 51.85 47.54 -8.3%



PAID SOCIAL



KEY TAKEAWAYS
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Reach Plateaus, Engagement Soars: As Discover 
Siskiyou’s campaign reached its third month, key 
learnings began to more strongly optimize performance. 
The result was a leveling-off in terms of reach, but a 
strong lift in engagement rate compared to the 
campaign’s first two months. The overall engagement 
rate during November was above 1.2%, up nearly 35% 
compared to September and October and roughly 12 
times the industry benchmark in 2023.

Looking Ahead: Beginning in 2024, we will employ a 
retargeting audience that receives unique content from 
the ad rotation currently running. This will keep top 
prospects engaged throughout any/all travel seasons in 
2024 without creative fatigue, all while allowing us to 
still go after new top prospects throughout the year.



AUDIENCE OVERVIEW
Adventure: Users ages 21-54 with indicated interest in 
“Adventure Travel” (or similar interest parameters)

Authentic: Users ages 21 and up who indicated interest in 
“Weekend Trips,” “Sightseeing,” or other similar parameters.

Family: Users ages 25-54 with indicated interest in “Travel” 
AND who indicate they are married and are a parent

Boosted Content: Posts are often boosted to one of these three 
audiences based on the subject matter of a particular post.

GEO FOR ALL AUDIENCES: State of California
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TOP DEMOS
• Female: 1.28% engagement rate
• Male: 1.23% engagement rate
• Ages 25-34: 1.38% engagement rate
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TOP AUDIENCES
• Family Man (1.40% engagement rate)
• Authentic (1.23% engagement rate)
• Adventure (1.11% engagement rate)

TOP GEOS
• Widest Reach: Los Angeles, Bay Area, 

Sacramento, Fresno
• Most Engaged: Fresno (1.35%), 

Sacramento (1.29%), Bay Area (1.21%)

TOP CREATIVE
• Waterfall Video (4.24% engagement rate)
• “Epic” Video (3.67% engagement rate)

YTD Engagement Rate: 1.07%
(industry benchmark is 0.09%)

PERFORMANCE SNAPSHOT



DATA BREAKDOWN
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Impressions Eng. Rate CPM
Total 1,323,596 1.24% $2.00

Gender Impressions Eng. Rate CPM
Male 957,943 1.23% $2.02

Female 345,573 1.28% $1.96
Uncategorized 20,080 1.27% $1.94

Age Impressions Eng. Rate CPM
18-24 305,244 1.30% $1.96
25-34 155,798 1.38% $1.98
35-44 201,414 1.14% $2.02
45-54 212,439 1.10% $2.02
55-64 247,546 1.14% $2.04
65+ 201,155 1.41% $2.00

DMA Impressions Eng. Rate CPM
Los Angeles 463,976 1.17% $1.57

Bay Area 213,199 1.21% $1.59
Sacramento 205,691 1.29% $1.62

Fresno 125,738 1.35% $1.64
All Others 314,922 1.30% $1.62

Audience Impressions Eng. Rate CPM
Adventure 463,124 1.11% $2.00
Authentic 426,144 1.23% $1.99

Family 434,328 1.40% $2.01

In Sep-Oct., Adventure travelers consistently proved 
themselves to be Siskiyou’s most-engaged audience. 
However, in November performance shifted to favor 
families. We will continue to monitor if this shift is tied to 
a heightened travel season, and if it is something that 
should guide our strategies for Spring Break and 
Summer, particularly holiday weekends.

Many of the performance patterns within 
demographic breakdowns stayed consistent in 
November. The rise in CPMs is likely due to a more 
competitive marketplace for ad placements amid the 
holiday season, and we expect CPMs to fall back to 
Sep-Oct. numbers in the new year.



ORGANIC SOCIAL



FACEBOOK RESULTS

Organic performance on Facebook demonstrated strong performance in November, 
thanks to a combination of seasonal appeal and local programming related to the onset 
of the holiday season. 

In particular, the Yreka Night of Lights event page (co-hosted with the City of Yreka 
page) amassed more than 1,000 responses throughout the month.

December content continues to employ seasonal appeal for audience members, and we 
expect continued strong performance throughout the holiday travel season in this space, 
especially among parents. 
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Impressions Reactions Comments Shares Total Clicks Engagement Rate
NOV 2023 7,989 139 2 25 74 3.00%
OCT 2023 6,757 117 3 9 81 3.11%
DIFF. MoM +18.2% +18.8% -33.3% +177.8% -8.64% -3.54%

Performance Totals



TOP POSTS BY TOTAL ENGAGEMENT
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Reactions: 38 | Comments: 0  | Shares: 6
Clicks: 11 | Eng. Rate: 4.59%

Reactions: 9 | Comments: 1 | Shares: 3
Clicks: 21 | Eng. Rate: 2.53%



INSTAGRAM RESULTS
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Impressions Likes Comments Shares Saves Activity Engagement Rate

NOV 2023 11,927 623 3 19 7 55 5.93%
OCT 2023 18,714 1,133 16 36 17 92 6.91%
DIFF. MoM -36.3% -45.0% -81.3% -47.2% -58.8% -40.2% -14.2%

Performance Totals

Instagram performance did not see the same lift as on Facebook, though that is due in 
some part to the strength of the YNOL Facebook Event Page which did not run on 
Instagram. 

Throughout 2023, natural scenery has most consistently driven engagement among all 
Discover Siskiyou content in this space, and that held true in November. But given the 
success of holiday programming content on Facebook, we will lean more heavily into 
this content theme with the expectation of improved performance in December. 

Additionally, December’s giveaway run in conjunction with Siskiyou Farm Co. should 
lead to an even greater lift in engagement, particularly in post comments and shares.



TOP POSTS BY TOTAL ENGAGEMENT
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Likes: 152 | Comments: 1 | Shares: 5 | interactions: 16
Saves: 2 | Eng. Rate: 10.4% Likes: 94 | Comments: 1 | Shares: 4 | Interactions: 9

Saves: 2 | Eng. Rate: 7.04%



AUDIENCES OVERVIEW
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Net
Audience
Growth

(Nov ‘23):

+102
(0.80%)

Net
Audience
Growth

(Nov ‘23):

+23
(0.16%)



TIKTOK RESULTS
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Video Views Likes Comments Shares Saves Profile Views Eng. Rate
NOV 2023 1,104 24 2 1 0 31 5.25%
OCT 2023 1,401 10 0 2 2 14 2.00%
DIFF. MoM -21.2% +140.0% +INF. -50.0% -INF. +121.4% +162.5%

Performance Overview

As we continue to roll out the WANDER Pledge videos on organic 
channels, TikTok’s organic performance continues to ascend. The 
steadied post cadence and strong branded visual themes in the 
videos have made them more recognizable to viewers, leading not 
only to more likes but, more significantly, leading to more profile 
visits to Discover Siskiyou’s channel.

Most Viewed Video



PINTEREST RESULTS
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Pinterest performance remained steady in November, 
though a pin around the “Best Boozy Brunches in 
Siskiyou” (linking to the corresponding blog post on 
Discover Siskiyou’s website) had standout performance, 
with more saves than all October content combined.

Impressions Pin Clicks Outbound Clicks Saves Engagement Rate
NOV 2023 1,227 35 6 10 4.16%
OCT 2023 1,330 44 11 7 4.66%
DIFF. MoM -7.74% -20.5% -45.5% +42.9% -10.7%

Performance Totals

Most Saved Pin



DIGITAL RESULTS
November 2023



WEBSITE REPORT

• For the month of November, there was a slight increase in engaged sessions per user in sessions and users. Due to the holidays, general 
traffic to the website decreased as people tend to spend more time at home. 

• When comparing YoY, the website saw positive increases in terms of across the board. While pages per session decreased YoY, people are 
spending more time on the site and more users overall are navigating through the site. 
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Sessions Users Engaged 
Sessions

Engaged 
Session Per 

User

Avg. Session 
Duration

Bounce Rate New Users

-14.71%
13,564 vs 15,903

-12.71%
11,978 vs 13,516

-52.92%
5,811 vs 6,623

+0.2%
0.49 vs 0.49

-3.6%
1:32 vs 1:37

-0.99%
57.16 vs 58.37

12.19%
11,693 vs 13,316

Sessions Users Pageviews Pages/Session Avg. Session 
Duration

Bounce Rate New Users

+17%
11,512 vs 13,564

+21.34%
9,871 vs 11,978

+8.6%
18,202 vs 19,770

-68%
1.58 vs 0.49

+30%
1:01 vs 1:32

-19%
71.19% vs 57.16%

+15%
84.23 vs 97.62

MoM

YoY



TOP PAGES
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• For the month of November, 
the homepage remained at 
the number one most 
viewed page. 

• The top engaged page from 
the top five most visited 
pages was the events page 
with an average engagement 
rate of 1:14.

• The what to do page saw an 
increase on 2.23% since 
October.

• Direct traffic drove the most 
users to the homepage. 



BIKES, BREWS & ‘ZA
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• In November, the Bikes, Brews, And ‘Za Pass page had 27 sessions with 17 users and an 
average engagement time of 0:33 seconds.



VOLCANIC LEGACY
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• In November, the Volcanic Legacy Scenic Byway Pass page had 27 views with 24 
users with an average engagement time of 0:36 seconds.

• Most of the traffic came from direct clicks, however the California Now stories also 
brought in clicks to the page. 



GEO / DEMOGRAPHIC

• The top performing cities for the month of November include San Jose, Sacramento, Los Angeles and 
Seattle.

• In terms of sessions per city, cities outside of California like Pembroke Pines in Florida were within the 
top 5. 



SITE AUDIENCE - WORLD

The top three countries 
with the most site visits 
were US, India and 
Canada. 

Also in the top countries 
are China and Mexico.
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SITE TRAFFIC

Traffic spikes were on November 16th and November 25th 
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AUDIENCE DEVICE 
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Most of November traffic came 
from Google, with the second-
highest traffic coming from 
direct links (for mobile and 
desktop).  

Visit California, Facebook 
and the City of Yreka were 
outside sources.

Mobile users were  
the majority at 
63.4%



PAID SEARCH - NOVMEBER
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• In November, the new paid search campaign generated 1,793 clicks with a 2.38% CTR at an extremely low 
$0.69 cost per click.

• The top three locations for search based on total clicks were San Jose, Sacramento and Los Angeles. 

• The top audiences engaging with our search campaign include ”sightseeing tours” and “luxury travelers”.

• The top search category for the Month of November was “California Trip”.



TOP SEARCH KEYWORDS
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• Top Keywords with the 
highest 
clicks: “California Trip”, 
“Vacation Rentals” and 
“Things To Do Near Me” 
were the most clicked 
keywords for November.

• Things to do and places 
to stay continue to be 
among the top searched 
keywords.



SEO UPDATES
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• Updated canonical on Events page

• Optimized large homepage image

• Updated WP Rocket settings

• Reviewed homepage above-the-fold 
performance

• Fixed 67 broken links

• Blog post review for SEO

• Blog review list

• Monitor Volcanic Byway posts. (New one rank 23 as of 
12/1/23. Old one rank 15.)

November 2023 Updates completed New Tasks/To Be Started

https://discoversiskiyou.com/2023/10/27/volcanic-byway/


PR RESULTS
November 2023



MEDIA RELATIONS UPDATE
Proactive Pitches:
• Yreka Night of Lights
• Winter Magic Event
• Etna PAL Santa's Sleigh'n Holiday Bash
• Second Saturday & Candles in the Canyon
• Where To Ski This Season
• Nothern California's Greatest Adventure's
• 2023 Holiday Travel
• Cozy Frozen North American Lake Destinations
• Where To Find Your Christmas Tree
• Best Family Resorts for 2023
• Affordable & Adorable Boutique Hotels
• Snow Adventures in Siskiyou
• Historic Hot Spots
• 2024 Travel Destinations



EARNED MEDIA RESULTS

•Secured Clips: 16
•Est. Digital Monthly Visits: 17.7M
•Est. Digital Coverage Views: 94.2K

•Coverage featured best winter resorts in 
Northern California, things to do in Siskiyou 
this holiday season, iconic California 
vacations, Christmas tree season, hidden 
gem towns, upcoming events and more.
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COVERAGE HIGHLIGHTS



COVERAGE HIGHLIGHT LINKS
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• The Travel – 10 Best Resorts in Northern California You Should Book This Winter
• PhotoJeepers - Things To Do In Northern California In January
• Men's Journal - Five Iconic California Vacations You Need To Do
• Visit California - Wildlife Wonders
• KDRV - Christmas tree permit season opens today in Klamath National Forest, among others
• Visit California - 23 Fab California-Forward Gift Ideas Under $50
• Visit California - 10 Self-Care Gifts from the Golden State
• Jefferson Public Radio - Yreka’s Night of Lights
• Redding Record Searchlight - 25 holiday things to do before Christmas Day in the North State
• WorldAtlas - These Small Towns in California Have the Best Historic Districts
• KCRA - Here's where to buy a Christmas tree or cut your own in Northern California
• TheTravel - 10 Small & Hidden Gem Towns In California
• Jefferson Public Radio - Winter Fest
• Jefferson Public Radio - Etna PAL Santa's Sleigh'n Holiday Bash
• Jefferson Public Radio - Second Saturday & Candles in the Canyon
• Visit California – Ski California

https://www.thetravel.com/best-resorts-in-northern-california-to-book-in-winter/
https://photojeepers.com/things-to-do-in-northern-california-in-january/
https://www.mensjournal.com/pursuits/adventure-travel/five-iconic-california-vacations-you-need-to-do
https://media.visitcalifornia.com/story-inspiration/discover-story-ideas/wildlife-wonders
https://www.kdrv.com/news/local/christmas-tree-permit-season-opens-today-in-klamath-national-forest-among-others/article_b2367a2e-8265-11ee-9c24-5f4d2ca66622.html
https://www.visitcalifornia.com/experience/23-fab-california-forward-gift-ideas-under-50/
https://www.visitcalifornia.com/experience/10-self-care-gifts-golden-state/
https://www.ijpr.org/community-calendar/event/yrekas-night-of-lights-16-11-2023-16-46-36
https://www.redding.com/story/entertainment/2023/11/17/25-holiday-things-to-do-in-redding-and-the-north-state-before-dec-25/71421845007/
https://www.worldatlas.com/cities/these-small-towns-in-california-have-the-best-historic-districts.html
https://www.kcra.com/article/christmas-tree-farms-northern-california-2023-expereinces/45939616
https://www.thetravel.com/small-hidden-gem-towns-california/
https://www.ijpr.org/community-calendar/event/winter-fest-21-11-2023-10-50-27
https://www.ijpr.org/community-calendar/event/etna-pal-santas-sleighn-holiday-bash-21-11-2023-10-55-12
https://www.ijpr.org/community-calendar/event/second-saturday-amp-candles-in-the-canyon-21-11-2023-11-03-14
https://media.visitcalifornia.com/story-inspiration/discover-story-ideas/ski-california


THANK YOU



APPENDIX: SOCIAL MEDIA GLOSSARY
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Impressions: The number of times a piece of content is viewed on social media.

Clicks: Clicks include all forms of clicks, including link clicks, clicks to visit Discover 
Siskiyou’s profile, or clicks to expand an image.

Interactions: Any engagement with an Instagram post beyond a like, comment, save or 
share via DM. Interactions include clicks on the link in bio or into the Discover 
Siskiyou profile.

Engagement: The number of times users interact with a post. Engagements includes 
likes/reactions, comments, shares, and all clicks (plus saves on Instagram).

Engagement Rate: The rate at which users engage a piece of content. This is calculated 
by dividing the number of engagements by the number of impressions, then 
converting to a decimal.



APPENDIX – INDUSTRY BENCHMARKS (2023) 
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APPENDIX – INDUSTRY BENCHMARKS (2023) 
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